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Social Campaign for Change
Social campaigns for change movements are predominant ways that have been studied extensively. These movements have been in use for decades by different groups of individuals across the world. In achieving their goals, the people use other methods that range from peaceful means, including marches and lobbying, to more aggressive forms. The social movements not only use these tactics in challenging their opponents, but they also gain the attention of other people from outside the movement. Social campaign movements have been conventionally viewed as organized efforts that bring change in society's major institutions' attitudes, beliefs, relationships, and values. It has significantly been recognized that these movements aid in generating collective identity and new ideas since they also acknowledge reality. This essay will take a look at seven different forms of social movements in photos and the messages they are trying to put across in society today. 
Occupy movement
The National Bureau of Economic Research suggests that almost half of American households went through financial distress due to the 2008 financial crisis. This led to frustration that drove me to look for a public response. As an international progressive socio-political movement, the Occupy movement expresses its view regarding economic and social inequality and the lack of the right democracy across the globe (Reinecke & Ansari,2020). The Occupy movement grew all through the nation and even across borders of a number of other countries. The group felt like there was a need to improve the democratic system, and as their issues grew, so did their chants and slogans. The chief motto is "We are the 99%”. Their demonstration gained attention from the media, and their plight was highlighted. 
Kony 2012
It is a movement seeking to end the conflict in Uganda and stop children’s abduction for their use as child soldiers. The film garnered a lot of views highlighting the warlord Joseph knee of the Lords Resistance Army that abducted over 60,000 children. As much as it put across its concerns and plights, the invisible child movement was criticized regarding its funding. This is so because it was targeting the US leaders instead of the Africans in instigating change; the poor human rights record also failed to criticize the Ugandan government (Madden et al.,2016). 
ME to WE
The ME to WE movement is a foundation that has made it possible for people to do good in their daily lives. However, the movement failed the society with is counteract controversy where it was stated that the We charity would be the ones distributing student grants issued by the Canadian government (https://www.metowe.com/). The movement was under siege after it was reported that it paid the Canadian prime minister family members in speaking engagements making the program come to an end before it even began. Had I been directly involved, I would have made sure that the grants provided reached the necessary people. 
Rice Bucket Challenge
This movement reminds people of just how clean water is scarce in less developed countries across the globe. The rice replaced the ice bucket challenge by donating rice to people in need. This movement struck a nerve through the amount of traffic it had gained on social media. It makes sense that there was a resonation with the Indian public through the alteration because of the country's scarcity (Schlaile et al.,2018). It complimented its goal for people to understand that the challenges they do in creating awareness for something are actually a waste of resources that could help some of the countries that cannot afford them. 
It Gets Better
This movement aims to inspire people across the world to share their stories and hope out there for the LGBTQ in the next generation. However, this movement has been criticized in a number of countries and, more significantly, in the African continent that does not believe in same-sex relationships. However, it has managed to get through to millions of young people annually through their inspiring media programming, hoping that the whole society will embrace them (Hawkins et al.,2018).
Movember
The Movember movement is a yearly event that involves the growing of mustaches in November, intending to raise awareness regarding men’s health, including men's suicide, prostate, and testicular cancer (Thomsen et al.,2016). The movement has been able to raise funds in funding the treatment programs of men undergoing health, as mentioned earlier, issues. Their website also offers excellent lifestyle advice, including exercising and diet tips. This indicates that not all movements need to be protesting against but for a good cause. 
It’s not OK
This campaign movement has created awareness of family violence and a change in attitude as well as behavioral change at the community, individuals, and family level. However, the number of incidences keeps on skyrocketing, indicating a need for a long-term campaign against family violence. Still, the movement has done great work in increasing awareness infiltration of the message, the willingness of talking about family violence, the young people have changed their behavior, there has been a change in the organizational culture as well as a rise in the family violence reports to the police (Gagné et al.,2018).
In all these campaign movements, technology has played a significant role in creating awareness. This is evident through the use of websites and social media platforms where they put across their message. As much as there has been a success in most of them, some have been criticized for the way they chose to approach their concerns, including the Kony 2012 and the ME to WE movements. Notably, the medium chose by the campaign complimented their goals for all the movements are able to reach their target audience as well as get reactions. 
The campaign for social change movements gives the public spaces for coming up with new thoughts, generating new ideas, and activating new actors through articulating consciousness. Therefore, by providing new knowledge, reflecting their own identity cognitively, speaking on what they stand for, and challenging the social order assumptions that are dominant, the social campaign movements come up with new ideas that are essential to the human creative process. Therefore, the social campaign change movements develop views from all over the world, restructuring recognition that recognizes reality. The main cognitive essence of these movements' campaign is a vital source of the new social images and the social identities transformation. 
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